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The Biggest Ever 
FOR OUR 10TH ANNIVERSARY YEAR 

TEDxSeattle 2019 SOLD OUT and had the biggest impact in our history creating a #SHIFT 
in the ideas of over 3000 Seattleites, affirming TEDx as a platform for powerful and  

positive purposes, now and in perpetuity.  



Thank You from the Organizers 
2019 marked an important milestone for TEDxSeattle, our 10th consecutive year. This makes us one of the longest-standing and largest 

TEDx events in the world. We are incredibly humbled to bear this distinction and are driven to continue this legacy and build off the 
foundation that has been laid by many years of success before us. As we look to the future, we aspire to make our 

 "ideas worth spreading" more accessible to more people and we look forward to partnering with organizations 
and partners who are hungry to help us on this mission. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Nick Hart I Organizer I TEDxSeattle  
e: nickh@tedxseattle.com  
TEDxSeattle.com 



September December November October August July 

TEDxWomen 

June CONTENT: 

TEDxYouth 

TEDxSeattle 

Salons 

Marketing 

Community 

2019 as it Happened 



•  3 x Salons held across our 6-month marketing campaign: 

1.  Pacific Science Center – Virtual Reality 

2.  ThinkSpace – Effective Allyship 

3.  ThinkSpace – Workplace Inequality 

•  All SOLD OUT 50 - 75 people with great engagement for both attendees, Speakers 

and partners 

•  Other Community, Networking & VIP Events included: 

•  Speaker Announcement Event 

•  Speaker, Entertainer & Partner Dinner 

•  Key factors were In-Kind support from Partner Venues, AV Vendors & Caterers. 

Multiple Intimate Events  

TEDx Community Events & Salons 



•  Average age attendees: 24 (split 325 Youth vs. 275 Adults with friends &/or family 

•  Household Income: >$75,000 (100 Comp. Tickets for low-income households) 

•  Gender: Male, Female, Transgender, Non-Binary (Marital Status: Single) 

•  Youth organizers from 8 different public and private high schools (NPS = 79) 

•  7 youth speakers, 1 youth performer (2 standing ovations) 

•  Ethnicity: White/Caucasian (55%), Asian (33%) 

•  Residence: Lives in Seattle (41%) 49%, otherwise live in Greater Seattle Region 

•  High quality videography (link to YouTube channel)  

•  Own Social Media channels: Facebook 1225 (age 25-34) & Instagram 584 (age 18-34) 

•  Customized promotion via 5 King County Metro busses  

•  Showcase of Visual Story-telling: 8-week project challenging youth  

to learn how to tell a story visually. 

Held October 2019 @ SAAS – SOLD OUT 600 attendees 

TEDx Youth 



•  Sold out in less than 36 hours (2nd year in a row!) 

•  Guests interacted with three community partners: Chateau Ste. Michelle, WSECU, 

and SnapBar, with additional  thanks to several in-kind sponsorships 

•  95% of attendees were women from the Seattle area 

•  Average attendee age was between 25-40 years old 

•  Donated 5% of tickets to community partners that look to engage and empower 

women and girls in Washington 

•  40% increase in live speakers, utilizing five TED speakers with ties to Washington 

State and two performers, compared to five total the previous year 

•  TED branded notebooks were given to each attendee and heavily used as guests 

wrote down key takeaways from the TED talks. 

Held December 2019 @ Chateau Ste Michelle – SOLD OUT 350 

TEDx Women 



Our Partners 
https://tedxseattle.com/partners  

TITLE SPONSOR  

PLATINUM SPONSORS  

GOLD SPONSORS  
Cafe Campagne   |   Dapper + Associates   |   Lane Powell   |   Columbia Tower Club    

Filson   |   Chateau Ste. Michelle   |   Interplay Experience Design   |   Seattle Urban Wineries 

COMMUNITY SPONSORS  
Audi   |   KIND   |   thinkspace   |   Lime   |   Talking Rain   |   Mike Nakamura Photography 



•  Website 
TEDxSeattle.com – SHIFT – 2019 was 

highly successful as our customer portal 

•  Poster Art 
Our Poster Art was vibrant and  

eye-catching 

•  Social Media 
Posts had a higher engagement than  

any previous year 

•  Program Guide 
A magazine quality event program 

guide was a take-home 

•  Merchandise 
2019 was the first year we went beyond 

just an event t-shirt and produced high-

quality co-branded Merchandise 

•  Video Graphics 
TED is a Video Content Channel – 

TEDxSeattle’s 2019 talks are already 

going viral 

Caricature Creative  
TEDxSeattle underwent a complete brand refresh in 2019. Invigorated by new leadership 

across our Marketing & Partnerships teams, and employing some exceptional creative 

talents, we gave our 10-year old and renowned brand a face-lift. We took the unique 

faces of our Speakers and the themes of their Talks and characterized as art-pieces in 

themselves. This personified our community leaders as the masthead of our 2019 event 

brand, and inspired the look & feel across all of our content channels: 



The New Look Website 
TEDxSeattle.com was a huge hit in 2019! 

With over 1600 Unique User clicks through to Partner hyper-links 
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And reached tens of thousands 
of impressions and growth. 

Impressions 
To our followers across 

all Social media channels… 

Followers 

The content we shared about 
the event and our partners… 

Posts 

Social Media Metrics 
Metrics over the three days surrounding the event, across our 3 Social Media channels of choice: Facebook, LinkedIn & Instagram 

 

2521 
Generated thousands of unique 
audience engagements… 

Engagements 



Top Performing Posts 
Here are some off our top performing posts across our 3 Social Media channels of choice: Facebook, LinkedIn & Instagram 

Engagements: 1,253 
Reach: 6,333

Engagements: 63 
Reach: 2,015 

Engagements: 207 
Reach: 1,155

Engagements: 197 
Reach: 1,986 



Views: 500 Engagements: 143 
Reach: 2,568



Audience Growth 
During the event, social media posts went out from all channels (FB, TW, LI, IG). Edelman Agency’s team covered Twitter, sharing approx. 3+ posts per speaker. Our in-house 

Social media manager covered all other channels, with an increased volume on Instagram stories during event. Professional photos from event photographer were handed off 

in real time, and used for social posts. TEDxSeattle achieved the highest marks EVER for all content shared on social channels 
  

The Big Wins 

No previous TEDxSeattle Instagram post has ever gotten over 100 engagements… 
our event post got over 200! 

We were the #1 Trending topic on Twitter in Seattle! (above Caturday!) 

Every single one of our main sponsors engaged with us on social day of event 

We experienced our largest spike in audience growth 

98% of sentiment was positive (only one tweet mentioning the protestor and a few 
tweets saying they thought hip hop did not belong in the classroom) 



Engaging Emailers 
Our 14,000 Email Database was highly active in 2019 and engaged 

regularly with high-visibility partner content. Partner content featured 

numerous times over our 5 - month marketing campaign, with the top 

performers being: 
 
●  WSECU 

●  MiiR 

●  Campos 

●  Seattle Children’s 

●  Lime 

●  Red Element Studios 

•  28 mentions (29,396 opens) 

•  14 mentions (8,375 opens) 

•  14 mentions (8,375 opens) 

•  11 mentions (4,139 opens) 

•  6 mentions (2,152 opens) 

•  5 mentions (3,490 opens) 

NB: Some Partners were not included in Emailer campaigns 

due to late or low contributions to Marketing Deliverables 

 



●  Median age is 33 

●  72% Female 

●  78% Employed 

●  61% Single 

●  53% Rent 

●  58% earn $100k+ 

●  51% White/Caucasian 

Our Audience 
In 2019, we have invested heavily in unearthing 

valuable data on how our exact audience is: 



•  Average Age: 43+ 

•  Gender: Female (71%) 

•  Ethnicity: White/Caucasian (60%) 

•  Residence: Lives in a house in Seattle 

•  Duration: Has lived in Seattle for 10+ years 

•  Employment Status: Employed Full-Time 

•  Profession: Senior Program Manager at large tech company (Microsoft, Amazon, 

etc), Founder/CEO of Business 

•  Household income: $200,000+/year 

•  Education: Completed Undergraduate degree or higher 

•  Alma Mater: Attended University of Washington 

•  Marital Status: Married 

•  Other info: Attending events alone or with a female friend 

10% of our Audience 

Patron Patty 



•  Age: 40 

•  Gender: Female (65%) 

•  Ethnicity: White/Caucasian (71%) 

•  Residence: Lives in an apartment in Seattle 

•  Duration: Moved to Seattle in the last 3-8 years. 

•  Employment Status: Employed Full-Time 

•  Profession: Account Management or Sales at mid-size company, HR, Marketing, or 

Product at large tech company (Amazon, Microsoft, etc) 

•  Household income: Between $75,000 and $150,000/year 

•  Education: Completed Undergraduate degree or higher 

•  Alma Mater: Large State school outside of Washington, University of Washington 

•  Marital Status: Single (60%) 

•  Other info: Attending events with a female friend or solo 

45% of our Audience 

Life-long Learner Lisa 



•  Age: 39 

•  Gender: Male 

•  Ethnicity: White/Caucasian (71%) 

•  Residence: Lives in an apartment in Seattle 

•  Duration: Moved to Seattle in the last 4-10 years. 

•  Employment Status: Employed Full-Time 

•  Profession: Software Development at Tech Company; Sales Manager at Mid-Size Company 

•  Household income: Between $125,000 and $200,000 

•  Education: Completed Undergraduate degree or higher 

•  Alma Mater: Large State school outside of Seattle 

•  Marital Status: Married (40%) 

•  Other info: Attending events with a female friend or solo 

25% of our Audience 

Life-long Learner Luke 



•  Age: 24 

•  Gender: Female 

•  Ethnicity: White/Caucasian (55%), Asian (33%) 

•  Residence: Lives in Seattle (41%), otherwise live in Seattle suburbs 

•  Employment Status: Employed Full-Time 

•  Profession: Software Development at Tech Company; Sales Manager at Mid-Size 

Company, 

•  Household Income: Less than $75,000 

•  Education: Enrolled in an undergraduate program (majority) 

•  University: UW (35%), Seattle University (8%), SPU (4%) 

•  Marital Status: Single 

•  Other info: Attending the event with a friend or solo 

20% of our Audience 

Sociable Student Sammy 



TEDxSeattle is a volunteer-based organization that strives to spread ideas worth sharing. 

We plan, promote and produce a program of local, self-organized events that bring people 

together to share a TED-like experience 

 

We could not do what we do without the >200 Dedicated Change-Makers that join our team 

to Volunteer at our events. THANK YOU! 

>200 Dedicated Change-Makers 

Our Valliant Volunteers  



The Speakers & their Talks The Interactions The Community Socializing The Hospitality 

The Merchandise The Quality Touch The Music & Art The 10-years of Leadership 

TEDxSeattle continually 
showcases the best and brightest 

We are innovative and authentic in 
how we interact with attendees 

During the 4 breaks in Talks, the 
community socializes in the Lobby 

TEDxers demand high quality, 
local, healthy food & beverages 

We are experiencing growth in 
demand for high-quality merch 

From Fairtrade Coffee Poreovers, 
to educational experiences 

We are a melting-pot of what 
makes Seattle special 

2019 marked the handover from 
the OG organizers to the new age 

Event Highlights 
There was SO MANY highlights at this year’s event, as it was our biggest and best ever – here’s just a few… 





Our Title Sponsor worked with 
InterPlay to host activities and other 

activities that educate & inspire 

From Audi e-Trons to Lime e-Bikes, 
TEDx exhibited the latest 

innovations in how Seattleites SHIFT 

Seattle Children’s hosted 
Informative e-Pods, while other’s 

played games to learn 

MiiR + Campos demonstrated the 
most sustainable way to poreover 

and consume coffee at home 

WSECU + Hosted Activities Audi + Lime Seattle Children’s + Games MiiR + Campos Coffee 

Partner Experiences 
Many of our Partners brought life to the Lobby Experiences by activating their brand, educating their message, and 

impacting the lives of our audience. Here are just a few of the highlights…  



Foil sleeve and hard cover Speaker Profiles + TEDx Experiences Mentions and Adverts for Partners 

Event Program 
WOW! With fresh creative talents on the team, we produced a stunning magazine quality Event Program Guide (with thanks to our partners PrintWest) 

From the moment the audience grasped their 

Program in hand, the tactile quality was 

obvious. With a glossy foil sleeve and 

embossed X on the matte cover. 

The Creative theme was consistent through-

out the pages with a mix of caricature art and 

highlighted photography synonymous with 

previous TEDx events. 

All Partners were listed with honors, and our 

title + platinum Partners were featured with 

logo placement and full or half page bespoke 

advertisements custom for TEDx. 



On-Stage Partner ‘Thank You’ 
Good morning, I’m Katy Forster the Director of Finance for TEDxSeattle.  I often get asked, why volunteer for TEDxSeattle and the simple answer is we 

have a lot of fun together. In that spirit, we’re going to have some fun giving thanks to some special people and partners. 
 

First, I want to thank you. Without you we wouldn’t have an event to put on so thank you for being here.  And without our partners this event would not be 
possible. So I need your help for the next few minutes, help sending our partners a sincere and loud thank you.  

 
I’ll be telling you a little about our wonderful partners and when I finish telling you about each set of partners, I need you to help me say a big, loud  

THANK YOU to them. To practice, I’d like you to thank yourself for being here. Who doesn’t want more thanks?! Ready to thank yourself?  
On 3, let’s hear a TEDxSeattle thank you. 1.2.3. THANK YOU! 

 
Excellent... And now it’s time to tell you about some of our partners, then thank them. 



Outreach is the most determined group of people you 
have ever met. This technology company built a 

software to equip 3 salespeople to sell like 20. Today, 
Outreach is on a mission to change the way companies 

engage with their customers throughout their lifecycle. 

On-Stage Partner ‘Thank You’ 

Campos Coffee built its business on a simple truth: Cultivate by 
Good which is the belief that coffee only tastes good when it’s 
made ethically and with care.  Campos Coffee donated all the 
coffee used in our pour overs and are available for purchase at 
the break, in the lobby.  



Seattle Children’s is our region’s premier hospital and 
research institute for children. They provide hope, 
care and cures to help every child live the healthiest 
and most fulfilling life possible. 

MiiR is on a mission to end the epidemic of  
single use plastics. Through our partnership we’ve 

produced a limited number of TEDxSeattle 12oz 
coffee tumblers that you can get at the break.  

So on 3, let’s all say thank you  
Ready 1, 2 3… Thank You  
  
That was great.  
  
Next up, we have Seattle Children’s Hospital. 



Meylah is serving customers to access the digital economy 
with cloud technology. Meylah has helped TEDxSeattle 
move to the cloud and we couldn't be more grateful for their 
expertise.  

Edelman is a public relations firm, earning trust 
through communications. Excellence, curiosity and 
courage are at the heart of Edelman and drive their 

continued evolution. 

So, on 3 let’s say thank you 
1, 2, 3... 

      
Audience: Thank You  

  
That was fantastic.  



So, on 3, let’s say thank you! 
1, 2, 3… 

 
I love your energy!  

 
And finally, let’s say thank you to all 42 of these incredible 

organizations on the screen. 
 

So, on 3 let’s say thank you Partners 
1, 2, 3… 

A special thanks goes to our title sponsor, Washington State 
Employees Credit Union. WSECU is a member–powered 
credit union serving Washington since 1957.  They love to 
initiate community and ideas worth spreading so please go 
to the lobby at break and enjoy sharing a little bit of your 
great mind at their Great Minds Experience. 

We hope you look for these awe-inspiring organizations so you 
can learn and grow together. For a full list of our generous 
partners, please see pages XX-XX of your program; live 

streamers, simply visit TEDxSeattle.com/partners. I encourage 
you to send your business their way. 

  
And now let’s get on with the show!  



The Community 
We are not TEDx Seattle with our Seattle’s community 
showing up to share ideas. We love you Seattle! 

The Attendees 
TEDx Seattle ❌   If you ever get the chance to 
attend one of these conferences (or anything 
similar), please do. It’s so important to surround 
yourself with like minded people, share ideas and 
find inspiration and purpose " Tiny, but definitely 
important bucket list item checked off ✅  
and I’m so grateful. 

The Partners 
Tedx Seattle was one of the best, organized 
events we have ever attended. Calm greeters, 
fun interplay experiences, a variety of content, 
thoughtful presentations, discussion tables and 
wonderfully paced. 



Opportunities 
Our 

To provide MORE content 
through out the annual 

calendar (both live event and 
online media) through an 
increase in Community 

Events and Video 

Challenges 
Our 

All of our 2019 events SOLD 
OUT and Seattle has a 

shortage of suitable Venues. 
So we are focused on 

increasing the footprint and 
engagement of or events in 

other ways 

Opportunities 
Our 

There is a demand for TEDx 
Seattle to showcase more of 

what makes our region 
unique and important on the 
world stage: Sustainability, 
Diversity, Equality, Local 

Craft Culture and Innovation. 

Challenges 
Our 

Partners are critical to 
surmounting these and other 

challenges and optimizing 
the opportunity to impact 
more lives for better. We 

welcome your organization to 
join us on this worthy 

mission. 

Opportunities + Challenges 

Where there is Challenge, there is Opportunity. 

The TEDx Seattle has identified for key Challenges & Opportunities for potential partners to help with in 2020.   



Partnerships Team – 2020 Ideas 

Thought Leadership 
• Q&A at a Salon - On stage 
• Audience interactive on-stage (e.g. an activity to engage the 
audience) 
• Speaker Panel - breakout session - during the break or after the 
event 
• Speaker + Guest Networking event 
• After-talk Book Club 
• In-House Events 
• Speaker Events 
• Player Cards - Collectable memorabilia 
• Running a contest for the theme 
 
Brand Building: 
• Swag bag > Digital Swag - Email capture at activation 
• Gifts for speakers after event 
• Specific sections of the event sponsored (Photobooth, Afterparty) 
• Branded Seating area (Zen Den) 
• Wellness sponsor - Spa, speaker massages, stretch break 
• Activation in the patron Lounge 
• Raffle prizes to ticket purchasers 
• Raffle tickets to people who purchase merchandise 
• Sponsor charging station 
• Passport Bingo - collect stamps at each booth to be entered to 
win 
• On stage Editorial Video 
• Interactive hosts 
 
Product Education: 
• Product Learning / How it’s built 

•  Virtual Travel experience (can have an experience that’s like being at their location)  
(e.g. VR like you are at Suncadia) 

•  Interactive Art + Video experience 
•  Games 
•  Find Sasquatch - Find the clues - get brought up on stage to reward the winner 
•  Ask Me? 
•  Test Drive 
 
Sampling: 
•  Food passed out at breaks 
•  Givaway food while people are in line 
•  Sustainable packaging 
•  Swag bags 
•  Surprise and delight (look under your seat) 
 
Corporate Social Responsibility: 
•  Sponsor tickets to youth event 
•  Grouped Tickets to Youth, Women and TEDxSeattle 
•  Sell tickets to Speaker Announcement Event 
•  Sponsor the volunteer program - t-shirts, volunteer break room 
•  Sponsor a speaker -  
•  Sponsor a student 
•  Sponsor a cause - ½ of their donation goes to us and the other half to a cause 
•  Scholarships 
•  Video of their organization sponsoring volunteer event 
 
Overall Themes: 
•  Video! Video!! Video!!! 
•  Roaming MC - Live or during breaks 
•  Speaker Gifts 
•  Zen Den 



THANK 
YOU 
PLEASE JOIN US IN 2020 

 
Contact: Jonnie Halstead I Co-Head of Partnerships I TEDxSeattle  

m: 206.708.3034  I  e: jonnie@tedxseattle.com  
TEDxSeattle.com 


